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Slika 1: Poenostavljena (tipoloska) ¢lenitev podezelja v Sloveniji (zasnova povzeta po Kovacti¢ in sod., 2000; sod. Kogir, 2017).
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Slika 2: Model neo-endogenega razvojnega pristopa (Hofer, Stalder, 2000; Potoénik Slavi¢, 2010; grafi¢na zasnova povzeta po Berlot, 2015).
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Slike 4-6: Promocijsko gradivo (2016). EKONOMIJA OZNAK
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Slika 3: §entrupert, ok. 2010 (splena stran Radio 1, 2013).
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TERITORIALIZAC”A Sliki 9-10: Spletno gradivo (2017).
PODEZELSKE EKONOMIJE
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Ogl e v ateri proces Mirnski dolini (Uhan, 2013).

akumulacije zahteva N
prostorsko T
povezanost kapitala —

in to ne samo
v financni obliki.

Dolenjsko podolje
Mirnska dolina

I rcka
[ 1 cesta
m— ;ecleznica

. obéinsko sredisce
sredis¢no naselje
. 1.stopnje

naselje brez
sredisénih funkcij

Velikost naselij
(8tevilo prebivalcev):

nad 32000 ; ! o B Dele, 1113, Lot g b
oo UPEIt—V trajnostni razvoj najbolj usmerjena obcina
~600-999 1en Primer dobre prakse: uresnicenje prehoda v energijsko samopreskrbno lokalno skupnost
400-599
- . 300-399 in Sentruperta ino uresnicuje vizijo prehoda v maso, kjer kot stranski produkt Gale. »Je pogum za prihodnost,
Zuzemberk =~ 200-299 e witeraj prevzel energijsko samopreskrbne lokal-  nastaja elektricna energija, bodo  saj véasih Ze skoraj obupat, Z
A 100-199 I kame;cga la“';]'l;(: :\o skupnost. Pogd_prt_iuapr_wgga letos zagr:bnli !e:ncpr:d:lnv: Ini ;snltu birokracijo se je kar teiko
Z vil T 'y ter, | b tie ). Z. F L Vi
Vir podatkov: SURS, zasnova in oblikovanje: Sara Uhan, Oddelek za geografijo, FF, 2013. N ;Efngn:::t?. Letal ke::;llecg: r—. ::E:tkfigreveafja :Ee delo :Erk:]al)ﬁﬂ;iai: j: RN AR

vijena obéina uspe-  zapora na Dobu 2 lesna bio- primer dobre prakse « j2 dejal STRAN 12




DRZAVA

REGINALNO
OKOLIE
(npr. Mirnska
dolina)

]
)
)
)

%
o
2| |z
l—
wnll vy o
El= e
e N EIERIE
Ol2| 5| vl oko, < v
2 55 14 (o] [e] ¢2] k51 b= : -,
N E R EE ogrevalni rastlinjaki;
SBEE EEE | delovalni center;
Q R=lElS esno predelovalni center;
~ = E
N < = =
w DEZELA KOZOLCEV
=
w
2 proizvodnja el. energije;

|
|
|
|
|
J

TURISTICNE

AGENCUE
DRUGI ZUNANJI UPORABNIKI J

STROKA

PODJETIA
VRTCI
SREDNJE SOLE
DRUSTVA

OSNOVNE SOLE

LOKALNO
PREBIVALSTVO

Slika 13: Grafi¢ni prikaz povezovanja deleznikov in virov na podezelju — primer Mirnske doline (Cerne, 2015).
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Slika 14: Shematizirani prikaz
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(Potocnik Slavi¢, 2008, 2010).
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Slika 23: Prikaz prllaga]ama na zaposlitve izven kmetije, proizvodnja energije iz obnovljivih virov,
ravni kmetlje (povzeto in prirejeno vkljucevanje kulturne dediscine v celovito ponudbo

po Sonino in sod., 2008;
Lampic, Potoc¢nik Slavi¢, 2017).
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Slika 24: Prilagoditveni cikel kmetij

(povzeto in prirejeno po Darnhofer in sod., 2016;
Lampi¢, Potoc¢nik Slavi¢, 2017).
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PRIMER 4:
VPETOST PODIJETI V LOKALNO IN
MEDNARODNO OKOLIJE.

Interviewee (SI05): »Our firm has very good co-operation with
local environment: with kindergarten, schools — especially
lately, they regularly visit the museum; the firm is always
»there«. People know each other in the valley and are
constantly checking the quality of products. The firm co-
operates strongly with local community. Locals find this firm as
a part of local community: not just the old, but also the young
generations. Also in the future, the firm would like to have a
»bonding and bridging role« in the area, focus on high quality
products, and consequently support economic cycle in the
valley. We are working locally, but with global management
methods if we want to survive. «

VPETOST V LOKALNO/REGIONALNO OKOLJE.
Slika 25: Vpetost podjetja 1 (S105, DERREG, 2009-2011).
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" Finding new markets
needs

. Improving production
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products

—— 1d Customers, World
—&— 2b Suppliers, National
3a SME, Regional
3b SME, National
—¥—4a Large firms, Regional
—e—4b Large firms, National
—+—4c Large firms, European
5¢ Multinational companies, European
6b Governmental advisory bodies, National
7a Industry/sector representative organization, Regional
7b Industry/sector representative organization, National
8a Research institutions, Regional
Research institutions, National
9b Business consultants, National
12a Banks and other financial institutions, Regional
N 13b Public support programmes, National

Interviewee (S117): »Our company is important not just locally,
but also in the regional sense regarding employment: besides
production (they also have production units in Germany and
Bosnia) the firm is focused on research. As the Slovenian market
is too small for the firm and the competition extremely high on
international level, one of our biggest comparative advantages
is our own research centre. As a consequence, the professional
knowledge and high-tech skills are pull factors for broader high
qualified labour market. Sales are mostly world-wide orientated
(44 % of total sales), one third to EU market. You can find our
partners almost in every single state in the world. This has been
a developmental orientation for the last five years, before their
market was mostly EU orientated. ... The firm is also strongly
attached to local environment, supporting students grant
scheme, voluntary and professional local and regional
organizations, events (sports, music etc.).”

VKLJUCENOST V MEDNARODNE TOKOVE.
ODGOVORNOST DO LOKALNEGA OKOLJA.

Slika 26: Vpetost podjetja 2 (S117, DERREG, 2009-2011).
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Ml gradbenistvo
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M gostinstvo

[ informacijske in komunikacijske dejavnosti
M finanéne in zavarovalniske dejavnosti

M poslovanje z nepremi¢ninami

M strokovne, znanstvene in tehnitne dejavnosti
M druge raznovrstne poslovne dejavnosti

I dejavnost javne uprave in obrambe,
dejavnost obvezne socialne varnosti

[ izobrazevanje

M zdravstvo in socialno varstvo

M kulturne, razvedrilne in rekreacijske dejavnosti
[ druge dejavnosti

—p
Pretok informacij med drugimi udeleZenci

Zasnova: Potoénik Slavig, 1., 2013,

Kartografija: Kozelj, T., 2013.

Podlage: GURS (DOFS50, KS), 2012.

| Podatki: Terensko delo, Oddelek za geografijo, 2012, 2013.
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Slike 27-29: Poslovna cona Senéur, vpetost podjetij 3—4 (Potoénik Slavi¢, 2013).

PODJETIE | OSTALA PODJETIA

—

1slaba

4 dobra

Damir Tednjak



ENDOGENOST

UREJANIJE NOVI
TRGOV PROIZVODI
PODEZELSKA
MREZA

USTANOVE TRAJNOST

SOCIALNI

. KAPITAL
MREZNA

STRUKTURA

Slika 30: Teoreti¢ni okvir podezelske mreze (van der Ploeg in Marsden, 2008).
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Slika 31: Konceptualni model ucecega se podezelja
(Wellbrock, 2013; Blakely in Bradshaw, 2002).
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Slika 32: Razmerje med
proizvodnjo, potrosnjo in
varstvom na podezelju v
obdini Izola (Gustin, 2016).



INTERAKCIJE IN ANTAGONIZMI NA PODEZELJU: DINAMICNO RAZMERIJE!
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Slika 33: Halfacreejev trizlozni model podezelja (Halfacree, 2006).
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Slika 34: Funkcionalno

degradirana obmodja
(Oddelek za geografijo FF UL, 2017,
http://crp.gis.si/bf map).
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Slika 35: Kljucni gradniki spodbujanja lokalnih/regionalnih ekonomij (grafi¢na zasnova prevzeta po Berlot, 2015).
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